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Dean of Rutgers' Bloustein School Emphasizes Wise Investment of Voting "Yes" on Public Question #1, Releases Podcast

 

http://www.earthsky.org/interviewpost/water/james-hughes-new-jersey-conservation-linked-to-critical-issues
 

TRENTON, NJ -- James W. Hughes, Ph.D., has endorsed voting Yes on NJ Public Question #1 on November 3rd, calling it "a wise investment" which will "make New Jersey more attractive to key industries." 

 

Dr. Hughes has been Dean of the Edward J. Bloustein School of Planning and Public Policy at Rutgers University since 1995, and is a nationally recognized expert in his field, which includes regional economics. He is author or co-author of 33 books and monographs and more than 125 articles, and has provided extensive budgetary and economy testimony before many NJ State Legislative committees and in Washington, D.C.

 

Public Question #1 would provide $400 million to continue New Jersey's Green Acres, clean water and Farmland Preservation programs. 

 

In an audio conversation provided by the NJ Keep It Green coalition (linked above), Hughes stated, "Looking at our economic future, this bond issue is really a wise investment. Critical 21st century industries -- knowledge based industries -- tend to locate in high quality environments. To the degree that investment in open space and farmland preservation produces a higher quality environment, it's going to make New Jersey much more attractive to those industries." 

 

Investing in open space will also help to maintain and grow New Jersey's high-skill workforce, he said. "The talented, highly educated workers that are needed by those 21st century industries are not going to come to New Jersey without clean water and a high quality of life." 

 

Increasingly, New Jersey can set itself apart competitively by continuing its investments in our land and water, Dr. Hughes added. "We're finding nationally and globally that water supplies are crucial to economic growth.... Some of the high-flying states with fast growth rates suddenly have real water supply issues. Clean water is a major attribute of New Jersey. To the degree that we protect that high quality of water and enhance our watersheds and water supply systems, we're going to be a much more attractive place for economic development."

 

Dr. Hughes also highlighted the importance of avoiding delay in preserving land. "An economic downturn, like we're having now, makes this a perhaps once-in-a-lifetime opportunity to acquire land at affordable prices," he said. "You can get much more bang for your buck now, making it the opportune time to engage in land acquisition." 

 

In his concluding comments, Dr. Hughes added, "This is a unique opportunity for New Jersey. [With] property available at extraordinarily attractive prices... we'll be able to ensure an adequate and safe water supply in the future, save a little bit of history, provide a lot of recreation opportunities, and improve substantially the state's quality of life. All of those factors are important to the 21st century economy." 

 

"By having these attributes, we will ensure that New Jersey will be a competitive player in the future," he stated.

##########
The New Jersey – Keep It Green Campaign is a coalition of 135 organizations from across the state working to renew the Garden State Preservation Trust, and provide for clean water, open spaces, farmland preservation and historic preservation. For more information on this Campaign, please contact us directly or visit www.NJKeepItGreen.org 
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